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About the Book
The relevance of Strategic Brand Management cannot be

oversated in the ever-evolving competitive world where
consumer loyalty is paramount for the survival and success
of any business.

The dynamics of bullding nurturing, and susaining 3
brand requires a deep understanding of market dynamics,
consumer behavior, and a strategic vision.

In our latest book on Strategic Brand Management, we
embark on a journey to simplify the art and science of
building successful brands.

Aspiring marketers, and students of Marketing will find
pracical frameworks, actonable insights, and proven
stategies that shape the destiny of a brand in diverse
industries.
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